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Appendix 3: At a Glance — The Community Guide

The Community Guide Strategies are evidenced-based interventions which are well-researched, proven 
strategies for what works to increase quality cancer screening.

Provider Reminders
Provider reminders inform health care 
providers it is time for a client’s cancer 
screening test (called a “reminder”) or that 
the client is overdue for screening (called a 
“recall”) via electronic or manual flags.

Recommended for: mammography for breast 
cancer, Pap test for cervical cancer, and fecal 
occult blood test (FOBT) for colorectal cancer

Provider assessment and feedback 
Provider assessment and feedback interventions eval-
uate provider performance in delivering or offering 
screening to clients (Assessment) and present 
providers with information about their performance in 
providing screening services on an individual or group 
basis (Feedback). 

Recommended for: breast cancer 
(mammography), cervical cancer (Pap test), 
and colorectal cancers (FOBT only)

Client reminders 
Client reminders are written or telephone messages 
sent to patients advising that they are due for a 
screening test. 

Recommended for: breast cancer 
(mammography), cervical cancer (Pap 
test), and colorectal cancer (FOBT only)

Reducing structural barriers 
Reducing structural barriers involves 
reducing barriers or obstacles that make 
it difficult to access cancer screening 

services. Interventions include: reducing time 
or distance to service delivery, modifying hours 

of service, offering services in alternative settings, 
or providing scheduling assistance. 

Recommended for: breast cancer 
(mammography) and colorectal cancers (FOBT 
only). Evidence is insufficient to determine the 
effectiveness of the intervention in increasing 
screening for cervical cancer (Pap test).

Client education using small media 
Client education can occur in a one-on-one or group 
setting and delivers information about indications for, 
benefits of, and ways to overcome barriers to cancer 
screening with the goal of informing, encouraging, and 
motivating them to seek recommended screening. 
Client education can be supported using small media to 
inform and motivate people to be screened for cancer 
using printed materials such as letters, brochures, and 
newsletters. 

Recommended for (One-on-One): breast 
cancer (mammography), cervical cancer (Pap 
test), and colorectal cancers (FOBT only)

Recommended for (Group): breast 
cancer (mammography)

Recommended for (Small Media): breast 
cancer (mammography), cervical cancer (Pap 
test), and colorectal cancers (FOBT only) 


	_GoBack
	Introduction 
	About this Toolkit  
	1.1 Cancer 101 
	_GoBack
	Text1
	Text2
	Text3
	Text4
	Text5
	Check8
	Check12
	Check9
	Check2
	Check10
	Check7
	Check13
	Introduction
	About this Toolkit 
	1. Cancer 101
	1.1 Cancer in Indian Country
	1.2 Cancer Screening Tests and Guidelines

	2. Overview of the National Breast and Cervical Cancer Early Detection Program (NBCCEDP) & Colorectal Cancer Control Program (CRCCP) 
	2.1 Tribal Awardees

	3. The Community Guide
	4. Implementing Evidence-Based Strategies in Your Clinic
	4.1 Provider Reminders 
	4.2 Provider Assessment & Feedback 
	4.3 Client Reminders 
	4.4 Reducing Structural Barriers 
	4.5 Client Education (supporting strategy only) 

	5. Additional Lessons Learned from Tribal Programs
	5.1 Colorectal Cancer Case Study

	6. Summary — An Action Plan for Implementing Evidence-Based Strategies
	References
	Appendices
	Appendix 1: Implementation Plan Worksheet
	Appendix 2: Assess Your Progress Worksheet
	Appendix 3: At a Glance — The Community Guide
	Appendix 4: One Page Guides
	Appendix 5: Program Material Examples
	Appendix 6: Blank Templates
	Appendix 7: Additional Resources





